
 

Air North Texas Coalition 
Thursday, September 17, 2020 

1:30 – 3:00 pm 
 

Agenda 
 
 
1. Introductions ....................................................................................................... Kimberlin To, NCTCOG 
 
2. Overview 

a. July 16 Meeting ....................................................................................................... Kimberlin To 
 

3. Discussion 

a. Air Quality Update ......................................................................... Nick Van Haasen, NCTCOG 

b. COVID-19 Update ........................................................................................... Nick Van Haasen 

c. Progress Reports ..................................................................................................... Kimberlin To 

d. Administrative Announcements/Reminders ............................................................ Kimberlin To 

i. Clean Air Action Day Results 

ii. Clean Air Corner 

iii. Outreach Items 

e. Campaign Website Quantification/Social Media Report ............... Kenny Bergstrom, NCTCOG 

4. Other/Member Updates ........................................................................................................ Kimberlin To 
 

5. Additional Items .................................................................................................................... Kimberlin To 

a. Next Meeting Information: 
Thursday, November 19, 1:30 PM 
Call in number: TBD 
Participant PIN: TBD 



Air North Texas Coalition
Conference Call
March 21, 2019Air North Texas Coalition                                         

Air Quality 
Update

September 17, 2020 
Nick Van Haasen



Exceedance Level indicates daily maximum eight-hour average ozone concentration.
Exceedance Levels are based on Air Quality Index (AQI) thresholds established by the EPA for the revised ozone standard of 70 ppb.  

Based on ≤70 ppb (As of September 16, 2020)

8-HOUR OZONE NAAQS HISTORICAL TRENDS

Source:  TCEQ, http://www.tceq.state.tx.us/cgi-bin/compliance/monops/8hr_monthly.pl 
ppb = parts per billion

AQI Exceedance Levels
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http://www.tceq.state.tx.us/cgi-bin/compliance/monops/8hr_monthly.pl


2020 Design Value Monitor Readings
Monitor Locations

3Colors represent Air Quality Index breakpoints
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1Attainment Goal - According to the US EPA National Ambient Air Quality Standards, attainment is reached when, at each monitor, the Design Value (three-year average 
of the annual fourth-highest daily maximum eight-hour average ozone concentration) is equal to or less than 70 parts per billion (ppb).

2015 Standard ≤ 70 ppb1 (Marginal by 2021)

2008 Standard ≤ 75 ppb (Serious by 2021)

1997 Standard < 85 ppb (Revoked)

As of September 16, 2020

8-HOUR OZONE NAAQS HISTORICAL TRENDS
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https://www.nctcog.org/trans/quality/air/ozone

For More Information

Vivek Thimmavajjhala 
Transportation System Modeler

(817) 704-2504
VThimmavajjhala@nctcog.org

Nick Van Haasen
Air Quality Planner

(817) 608-2335
NVanhaasen@nctcog.org
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Jenny Narvaez                                   
Program Manager

(817) 608-2342
JNarvaez@nctcog.org

Chris Klaus
Senior Program Manager

(817) 695-9286
CKlaus@nctcog.org

https://www.nctcog.org/trans/quality/air/ozone
mailto:jenberg@nctcog.org
mailto:nvanhaasen@nctcog.org
mailto:JNarvaez@nctcog.org
mailto:cklaus@nctcog.org


EFFECTS OF COVID-19 
ON TRANSPORTATION and 

AIR QUALITY

Air North Texas Meeting
September 17, 2020

Nick Van Haasen



1. TRANSPORTATION

2
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Weekly Freeway Volumes: Respective 2019 to 2020

Source: Traffic Radars on TxDOT Dallas and Fort Worth Districts
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Source: TxDOT Sidefire Devices 4

Regional Average Freeway Speed By Time of Day
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Source: TxDOT Crash Records Information System  5

Percentage of Crashes: March and April 2019 vs                          
March and April 2020
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Source: DART, DCTA, and Trinity Metro 6

Transit Impacts: Ridership
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Source: Dallas Love Field Website and DFWIA data 7

Airport Impacts: Passenger Trends
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Source: NCTCOG, collected at Chisholm Trail in Plano, Denton Branch Rail Trail in Denton, Katy Trail in Dallas and Trinity Trails in Fort Worth.
Note: No adjustments for weather were applied. 8

Bicycle and Pedestrian Impacts: Trail Counts
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2. AIR QUALITY



Regional Air Quality Impacts During COVID-19

 Emissions from vehicles reduced

 Lowest frequency of high-level, unhealthy, exposure days to ozone
(prior to exceedances on August 3, 2020)
 Ozone levels influenced by meteorological conditions: high temperatures, 

low winds, high UV index, limited rain, and little cloud coverage

 Cleaner air = blue(r) skies

 Leading to a healthier populous (under review)

 Real world analysis on local contributions suggest multi-state SIP’s to reduce background

 How Can We Sustain Impacts? (To be determined)
Electric and Fuel Cell Vehicles
Travel Demand Management (Telecommuting)

Real world analysis on local contributions suggest multi-state SIPs to reduce background
10



Data Source: Texas Commission on Environmental Quality Data Analysis: North Central Texas Council of Governments



Data Source: Texas Commission on Environmental Quality Data Analysis: North Central Texas Council of Governments



13Data Source: Texas Commission on Environmental Quality
Data Analysis: North Central Texas Council of Governments

Cumulative Ozone Exceedances, 2016-2020



14Data Source: Texas Commission on Environmental Quality
Data Analysis: North Central Texas Council of Governments

Weekly Ozone Design Values, 2016-2020



Data Source: Texas Commission on Environmental Quality Data Analysis: North Central Texas Council of Governments
*ozone levels are influenced by meteorological conditions: high temperatures, low winds, high UV index, limited rain, and little cloud coverage.
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Vivek Thimmavajjhala 
Transportation System Modeler

(817) 704-2504
VThimmavajjhala@nctcog.org

Nick Van Haasen
Air Quality Planner

(817) 640-3300
NVanhaasen@nctcog.org
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Jenny Narvaez                                   
Program Manager

(817) 608-2342
JNarvaez@nctcog.org

Chris Klaus
Senior Program Manager

(817) 695-9286
CKlaus@nctcog.org

FOR MORE INFORMATION, PLEASE CONTACT:

mailto:VThimmavajjhala@nctcog.org
mailto:NVanhaasen@nctcog.org
mailto:JNarvaez@nctcog.org
mailto:cklaus@nctcog.org


 

Air North Texas Partner Progress Report Guidelines: 2019-2020 

Using the guidelines below, please write a report outlining how your organization promoted the Air 
North Texas campaign from September 1, 2019 through September 1, 2020.  

Remember: 

• Not all tasks will apply to your organization.  
• If implemented before September 1, 2019, please give the date and indicate that the task is 

ongoing.  
• Note that some sections request attachments.  

Progress Reports will be used to select the 2019-2020 Air North Texas Partner of the Year and the 
Outstanding Efforts awards, with categories for advertising, outreach, initiative, and an Arlo Ambassador 
award.  A winner may not be selected for all categories previously mentioned.  Please direct any 
questions to Kimberlin To at kto@nctcog.org or 817-608-2362. 

Submit completed progress reports via email by close of business Friday, September 25, 2020. Please 
send reports to: 

Kimberlin To, North Central Texas Council of Governments 
Email: kto@nctcog.org 
Fax:  817-640-3028  
 
Thank you for your participation in the 2019-2020 Air North Texas Progress Report. 
 

Report Guidelines 

Excluding attachments, your report should be no longer than three single-spaced pages with no 
less than 10 pt font. 

I. Implementation Section 
a. Examples of promotion of the campaign and its messages – include descriptions of any of 

the following that your organization may have implemented: 
• Website content 

o Link to official Air North Texas website on your organization’s website 
o Website content development and/or content revision for your organization’s 

website 

mailto:kto@nctcog.org


o Provided content/information for the Air North Texas website
• Advertising content

o Promoted the Air North Texas campaign through social media posts and/or online
videos

o Placed Air North Texas brand/logo on printed materials
o Placed Air North Texas ads in print, online, TV, radio, billboard and/or other sources

• Community involvement
o Hosted and/or participated in one or more public events (i.e. community outreach

event, Earth Day events, Clean Air Action Day, etc.) to generate awareness of the Air
North Texas campaign

o Recruited and encouraged general public audience to sign up as an Air North Texas
member through Air North Texas website

• Press content
o Hosted and/or supported one or more press, promotion, or partner recognition

event(s) for media and/or other stakeholders (offered transit passes, recognized Air
North Texas partners, held a press event, etc.)

o Issued at least one press release announcing your membership and participation in
the Air North Texas campaign (i.e. Clean Air Action Day, recently joined as an Air
North Texas partner)

o Publicized your organization’s involvement with the Air North Texas campaign
o Published articles or other informational materials endorsing the partnership

• Arlo content
o Promoted the Air North Texas campaign by posting Arlo related content on social

media posts
o Placed images of Arlo on ads in print, online, TV, radio, billboard and/or other

sources
o Utilized Arlo in a contest or campaign unique to your entity

b. When describing your promotional actions, be sure to include the following information:
• Date(s) implemented
• URL (if applicable)
• Specific examples/descriptions of implementation

o If discussing an event:  Please give name, location, date, and number of people 
reached

o If discussing an ad:  Please give name of publication, dates placed, and number of 
impressions/readers (if available)

o Please give similar information for other implementation strategies
c. Please attach supporting material if applicable (i.e. any examples of artwork, brochures, ads, 

press releases, media stories, giveaways, fliers, newsletter stories, website articles, photos, 
etc.).

d. Include other implementation that is not discussed above, but shows innovation in its 
approach and/or method. 



 
II. Future Implementation Section 

a. See bulleted list above under I.a. – please give a brief explanation if you plan to implement 
any of these marketing components or a marketing component in the future. 

b. Be sure to include when you plan on implementing the project (i.e. three months from now 
or six months from now). 
 

III. Future Needs Section 
a. Please state specific needs your organization requests of Air North Texas. 
b. Please state what events, materials and/or information, you would like to see Air North 

Texas provide. 
c. Please list events for 2020 and beyond where you would like to see Air North Texas 

information displayed.  Please provide contact information if you have any. 
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AIR NORTH TEXAS
CAMPAIGN BI-MONTHLY QUANTIFICATION & SOCIAL MEDIA REPORT

JULY 5, 2020 – SEPTEMBER 5, 2020

Air North Texas Coalition
September 17, 2020
Kenny Bergstrom, NCTCOG 



Air North Texas Web Analytics

Visits 4,103 Decreased
By 58% compared 
to 2019

Avg. Time 1:10 Increased By 45 seconds 
compared to 2019

Pageviews 6,406 Decreased By 54% compared 
to 2019

New Visits 3,256 Decreased
By 55% compared 
to 2019



Visits By Device

1,525 74% decrease 
compared to 2019

106
82% decrease 
compared to 2019

1,704 48% increase 
compared to 2019



How Visitors Found Air North Texas
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Top Directed Sites
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Top Pages Viewed
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ANTx NCTCOG Contacts

Kenny Bergstrom
Communications Supervisor
(817) 704-5643
kbergstrom@nctcog.org 

Mindy Mize
Program Manager
(817) 608-2346
mmize@nctcog.org

Kimberlin To
Communications Coordinator
(817) 608-2362
kto@nctcog.org

Whitney Vandiver
Communications Supervisor
(817) 704-5639
wvandiver@nctcog.org

Air North Texas Coalition Web Page:

https://www.nctcog.org/trans/about/committees/air-north-texas-coalition

https://www.nctcog.org/trans/about/committees/air-north-texas-coalition
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