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8-HOUR OZONE NAAQS HISTORICAL TRENDS
Based on <70 ppb (As of November 30, 2018)
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Presenter
Presentation Notes
Exceedance Level indicates daily maximum eight-hour average ozone concentration.�Exceedance Levels are based on Air Quality Index (AQI) thresholds established by the EPA for the for the revised ozone standard of 70 ppb.  
Orange and white hashed exceedance days = Additional level orange exceedance days under the revised standard that were not exceedances under the previous 75 ppb standard.  (AQI level orange = 71-75 ppb)
2018 is not a full year of data, current as of 5/09/2018
Source:  TCEQ, http://www.tceq.state.tx.us/cgi-bin/compliance/monops/8hr_monthly.pl �ppb = parts per billion

As of November 30, 2018:  Number of exceedance days: 31
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'Attainment Goal - According to the US EPA National Ambient Air Quality Standards, attainment is reached when, at each monitor, the Design Value (three-year average 3
of the annual fourth-highest daily maximum eight-hour average ozone concentration) is equal to or less than 70 parts per billion (ppb). Source: NCTCOG TR Dept
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Presentation Notes
Attainment Goal - According to the US EPA National Ambient Air Quality Standards, attainment is reached when, at each monitor, the Design Value (three-year average of the annual fourth-highest daily maximum eight-hour average ozone concentration) is equal to or less than 70 parts per billion (ppb).
2018 is not a full year of data, current as of 5/09/2018

As of November 30, 2018:  Design Value: 76 ppb
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CONTACTS

Jenny Narvaez
Program Manager
(817) 608-2342

jnarvaez@nctcog.org

https:/lwww.nctcog.org/trans/quality/air/ozone
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2019 Outreach Events

Saturday, February 9

Thursday, February 21

Wednesday, April 3

Saturday, April 13

Saturday, April 20

Wednesday, April 24

Friday, April 26 -
Sunday, April 28

Home Energy Fair
Former Irving Central Library, 1 -3 pm

Informational booth
AirCheckTexas, DFW Clean Cities, Regional Smoking Vehicle, Electric Vehicles North Texas,
Try Parking It

Aging Well Expo
Arlington Convention Center, 9 am - 2 pm
AirCheckTexas informational booth

10" Annual Earth Day Fest
Brookhaven College, Farmers Branch

Informational booth
Air North Texas, AirCheckTexas, DFW Clean Cities, NCTCOG Active Transportation Program,
Try Parking It

City of Plano’s Great American Cleanup
Oaks Church Parking Lost, 10:30 am - 1:30 pm

Informational booth
Air North Texas, AirCheckTexas, DFW Clean Cities, NCTCOG Active Transportation Program,
Try Parking It

Keep Grapevine Beautiful Earth Day
Town Square Gazebo, Grapevine

Informational booth
Air North Texas, AirCheckTexas, DFW Clean Cities, NCTCOG Active Transportation Program,
Try Parking It

DFW Airport’s Student Earth Day
DFW Airport LiveWell Center, Dallas, 9:30 am - 1:30 pm

Informational booth
Air North Texas, NCTCOG Active Transportation Program, Aviation Education

EarthX
Fair Park, Dallas, 10 am - 6 pm

Informational booth
Air North Texas, AirCheckTexas, DFW Clean Cities, NCTCOG Active Transportation Program,
Try Parking It

For additional information or for future outreach opportunities, please contact:
Carli Baylor, Communications Specialist
cbaylor@nctcog.org | 817-608-2365 | 817-640-3028 (fax)
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Campaign Quantification
November 5, 2018 — January 5, 2018

Air North Texas Coalition
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Air North Texas Bi-Monthly Quantification
November 5, 2018 — January 5, 2018
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Presentation Notes
March 5 – May 5
Visits were up significantly from the previous two months. 584 vs. 5179. Pageview were also up from 1297 to 7334. New visits increased from 69 percent to 77 percent. The only metric that fell was the avg. time on the website. This decreased from 2:06 to 0:44. 

November 5 – January 5
Compared to the previous month, visits were down significantly. The lack of advertising impacted the visits along with the holidays. 

September 5- November 5
Website traffic decreased from the previous report due to fewer ads being run during this two-month period. Avg. time on the website was :34 seconds which is an increase from the previous report, by 3 seconds. New sessions also increased from 76.62 to 77.64.

May 5 – July 5
Website traffic for this quantification period absolutely scattered last months report. Nearly 17,000 people visited the AirNorthTexas.org website. Over 23,000 page views with an average of :36 seconds spent on the website. Considering the high volume of people visiting the website, :36 seconds is a great result. 

March 5 – May 5
Website traffic for this quantification period was significantly higher than the previous months. Advertising and publicity has picked for Air North Texas in preparation for Clean Air Action Day. Visits increased from less than 600 to over 5,100, pageviews were over 7,000, and the percentage of new visitors was up slightly.  Average duration decreased, which is normal for quantification periods with high advertising traffic.

January 5 – March 5, 2016
Website traffic decreased slightly from the previous quantification period. This is most likely due to the lack of advertising at this time. However, pageviews, average website duration, and new visitors were all up compared to the previous months. The avg. duration increased substantially to nearly two and a half minutes.  

November 5, 2015 – January 5, 2016
Visits decreased significantly during this quantification period. This is most likely due to the usual holiday decline in web traffic. Visitors for this quantification period totaled 620 with 506 individual users. Pageviews were also down at 1,343. Avg. duration increased with the fewer amount of overall visits with a time of 1:27. The new visits were 73 percent of the total. 







Web Traffic + Advertising

Air North Texas Bi-Monthly Quantification

November 5, 2018 — January 5, 2018
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Presenter
Presentation Notes
September 5- November 5
Website traffic decreased from the previous report due to fewer ads being run during this two-month period. Avg. time on the website was :34 seconds which is an increase from the previous report, by 3 seconds. New sessions also increased from 76.62 to 77.64.

May 5 – July 5
Website traffic for this quantification period absolutely scattered last months report. Nearly 17,000 people visited the AirNorthTexas.org website. Over 23,000 page views with an average of :36 seconds spent on the website. Considering the high volume of people visiting the website, :36 seconds is a great result. 

March 5 – May 5
Website traffic for this quantification period was significantly higher than the previous months. Advertising and publicity has picked for Air North Texas in preparation for Clean Air Action Day. Visits increased from less than 600 to over 5,100, pageviews were over 7,000, and the percentage of new visitors was up slightly.  Average duration decreased, which is normal for quantification periods with high advertising traffic.

January 5 – March 5, 2016
Website traffic decreased slightly from the previous quantification period. This is most likely due to the lack of advertising at this time. However, pageviews, average website duration, and new visitors were all up compared to the previous months. The avg. duration increased substantially to nearly two and a half minutes.  

November 5, 2015 – January 5, 2016
Visits decreased significantly during this quantification period. This is most likely due to the usual holiday decline in web traffic. Visitors for this quantification period totaled 620 with 506 individual users. Pageviews were also down at 1,343. Avg. duration increased with the fewer amount of overall visits with a time of 1:27. The new visits were 73 percent of the total. 







Air North Texas Bi-Monthly Quantification
November 5, 2018 — January 5, 2018
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Presentation Notes
September 5 – November 5, 2016
Mobile visits continue to be the highest traffic for the ANTX website. However, avg time is substantially higher for those viewing on a desktop. Mobile visitors stay on for an average of :25 seconds compared to desktop traffic at 1:06. Tablet avg duration is even less at :21 seconds. Tablets also have the higher bounce rate, meaning visitors only visited the homepage and left.  

July 5 – September 5, 2016
For this quantification period, device traffic showed 1825 people coming to the website via a desktop, 9597 using a mobile device, and 891 using a tablet. 
May 5 – July 5, 2016
The success of the NBC DFW app sponsorship has caused a huge spike in mobile visits. Mobile visits are more than triple the desktops visits. Tablet visits also increased dramatically from the previous data collection period. 

March 5 – May 5, 2016
Due to the success for the NBC DFW app sponsorship, mobile visits for this quantification period have increased significantly. Over twice the number of people coming to the website used a mobile device compared to a desktop. Tablet visits also increased from 20 to 333 during the past two months. 

January 5 – March 5, 2016
For this quantification period, device traffic showed 459 people coming to the website via a desktop, 84 using a mobile device, and 21 using a tablet. This is very similar to traffic from the previous quantification period where 468 were from a desktop, 123 from a mobile device, and 20 using a tablet.


Air North Texas Bi-Monthly Quantification
November 5, 2018 — January 5, 2018
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Presenter
Presentation Notes
September 5 – November 5, 2016
Mobile visits continue to be the highest traffic for the ANTX website. However, avg time is substantially higher for those viewing on a desktop. Mobile visitors stay on for an average of :25 seconds compared to desktop traffic at 1:06. Tablet avg duration is even less at :21 seconds. Tablets also have the higher bounce rate, meaning visitors only visited the homepage and left.  

July 5 – September 5, 2016
For this quantification period, device traffic showed 1825 people coming to the website via a desktop, 9597 using a mobile device, and 891 using a tablet. 
May 5 – July 5, 2016
The success of the NBC DFW app sponsorship has caused a huge spike in mobile visits. Mobile visits are more than triple the desktops visits. Tablet visits also increased dramatically from the previous data collection period. 

March 5 – May 5, 2016
Due to the success for the NBC DFW app sponsorship, mobile visits for this quantification period have increased significantly. Over twice the number of people coming to the website used a mobile device compared to a desktop. Tablet visits also increased from 20 to 333 during the past two months. 

January 5 – March 5, 2016
For this quantification period, device traffic showed 459 people coming to the website via a desktop, 84 using a mobile device, and 21 using a tablet. This is very similar to traffic from the previous quantification period where 468 were from a desktop, 123 from a mobile device, and 20 using a tablet.


Air North Texas Bi-Monthly Quantification
November 5, 2017 — January 5, 2018
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Presenter
Presentation Notes
September 5 – November 5, 2016
Of the referring website that brought traffic to ANTX.com, the NBCDFW App continues to bring in the most traffic. In fact, all the referral traffic remained the same for this report. The NBC DFW App brought in 264 visitors, Star Telegram: 65, DMN: 72, NCTCOG: 44, Aldia: 29. Honorable mention to City of Denton with 14. 

July 5 – September 5, 2016
Of the referring websites that brought in traffic to the website, the NBC DFW App and Star Telegram brought in the highest. This was great to see as our sponsorship of the NBCDFW weather app has greatly improved our web traffic. This was followed by the Dallas News, NCTCOG website, and Aldia Dallas.

May 5 – July 5, 2016
Of the referring websites that brought in traffic to the website, the Star Telegram and the NBC DFW App brought in the highest. This was great to see as our sponsorship of the NBCDFW weather app has greatly improved our web traffic. This was followed by the Brookehaven College website, the NCTCOG website, and the Dallas Morning News. 

March 5 – May 5, 2016
Of the referring sites that brought traffic to Air North Texas, the NBC DFW website has drawn in the most. This is due to the current weather app sponsorship Air North Texas has. This sponsorship has brought in 537 sessions and 489 users over the past two months. The second highest was the  NCTCOG website, followed by the City of Fort Worth, FW Star Telegram, and the City of Denton. The graph is a strong representation of how effective advertising on the NBC DFW app has been for Air North Texas. 

January 5 – March 5
Of the referring sites that brought traffic to AirNorthTexas.org, the NCTCOG website had the highest traffic with 52 visits. During this quantification period, the AirNow page take the second spot, followed by the City of Denton, City of Fort Worth, and the City of Plano. Those entities had 36, 15, 8, and 6 visits, respectively. 

November 5, 2015 – January 5, 2016
Of the referring sites that brought traffic to AirNorthTexas.org, the NCTCOG website had the highest traffic with 68 visits. During this quantification period, advertising was not run and therefore did not generate the traffic or the hits under the referral section. NCTCOG was followed by airnow.gov, Fort Worth, City of Denton, and greendallas.net, with 35, 20, 11, and 8 visits respectively. 
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Air North Texas Bi-Monthly Quantification
November 5, 2018 — January 5, 2018
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Presentation Notes
September 5 – November 5, 2016
The Home page 6132 visits. This is followed by the Survey page: 1378, Clean Air Action Day: 286, Partners: 175, and the About: 174.  

July 5 – September 5, 2016
The most visited page during this quantification period is the facts page. This was followed by the Index, Home Page, Clean Air Action Day, and the Arlo Page. 
May 5, 2016 – July 5, 2016
The most visited page during this quantification period is the home page. This was followed by the Clean Air Action Day page, Index, Thanks, and Facts. 

January 5 – March 5, 2016
The page visited the most on the AirNorthTexas.org website were the Home Page, Facts, Index, About, and February Clean Air Mail. Those pages were viewed 0:54, 3:23, 1:22, 2:43, and 1:43 minutes, respectively. 

November 5, 2015 – January 5, 2016
The pages visited the most on the AirNorthTexas.org website were the Home Page, Facts, About, Index, and Resources. Those pages were viewed 1:15, 1:57, 1:04, 0:59, and 0:49 minutes respectively. 
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MNovember 12, 2018 - Q&

Congratulations to the City of Grand Prairie for winning Air North Texas
Partner of the Year for the third year in a row!

Not an Air North Texas partner? Become an one today and join more than
30 other partners helping to spread the word about how to make the air we
breathe cleaner. Visit https://www aimorthtexas org/becomeapartner to sign
up!
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NCTCOGTransportation
@NCTCOGtrans

It's normal to feel burned out from all the

NCTCOG Transportation Department
November 30, 2018 - @

Another deleted scene from The Lion King @ . This one shows us throwing

a free Air North Texas lunch bag to everyone who signs up for air quality
alerts. Better hurryl This giveaway ends TODAY! aimorthtexas.org/signu

holiday cooking. If you're going out to eat,
consider eating at restaurants that promote
an eco-friendly message. For suggestions on

great eco-friendly restaurants in DFW, visit:
bit.ly/sustainableNTX.

Sustainable Christmas Tip #2
#AIrNorthTexas

Eating a plant-based meal just one day a
week is a start in helping reduce air
pollution.

12:08 PM - 17 Dec 2018

p

NCTCOGTransportation

@NCTCOGtrans
Sustainable Actions during your Ho-Ho-Ho-
Holiday: some tips on how to create a

sustainable holiday season for you and your
family bit.ly/sustainableNTX #AirNorthTexas

12:02 PM - 4 Dec 2018
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Diecember: 24, 2016 al. 1030 AM-. @ Cycle or take a walk around the Aim to breathe fresh air this year by forming
During these holidays find ways to make the air you breathe cleaner by . . : new habits like conservina electricity or
recycling your wrapping paper (foil and glitter paper cannot be recycled). nelghborhood Wlth yOLfr famlly after bringing your lunch to WC?rk' #AirN'tyX
According to the EPA, each ton of mixed paper that is recycled can save an Thanksgiving dinner this year. Enjoy the fresh )
R NE Gl D LT RS air as a family, while emitting zero emissions!
#AIrNTX
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_gv;ﬂ Grand Prairie, TX

% Grand Prairie, TX m .

December is Senior Health Month. As you

= ] age, the goal to a good exercise routine is to
include: endurance, strength, balance and
flexibility. A bike ride is a great way to build
endurance and reduce air pollution! Learn
more: bit.ly/2x1WSvX #GetFitGP #AirNTX

Reduce energy use by purchasing LED holiday
lights. LED bulbs use up to 95% less energy
than traditional holiday lighting. #AirNTX

J0 PM - 24 Nov 2018
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Denton Sustainable

Schools

{@DentonSustainableScho
ols

--‘:-‘-1 Denton Sustainable Schools il Like Page ||***
¥ December 3, 2018 - @

Have you heard about Arlo the airmadillo? Arlo is a great resource when it
comes to teaching air quality. Learn more at: www.aimorthtexas.org

MEET ARLO

MEET ARLO MEET ARLO
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Presenter
Presentation Notes
As a reminder, please use the hashtag #AirNTX when you’re crafting social media messages about Air North Texas – that way, we can easily search and highlight all that your organization is doing!


AIR NORTH TEXAS

NCTCOG CONTACTS

Kenny Bergstrom Kimberlin To
Communications Coordinator Communications Coordinator
(817) 704-5643 (817) 608-2362
kbergstrom@nctcog.org kto@nctcog.org

Mindy Mize Whitney Vandiver

Program Manager Communications Supervisor
(817) 608-2346 (817) 704-5639
mmize@nctcog.org wvandiver@nctcog.org

Air North Texas Coalition Web page:
https://www.nctcoq.orq/trans/about/committees/air-north-texas-coalition

12
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Presentation Notes
Our last slide has all our contact information – let us know if you have any questions or comments. Thanks!

mailto:kbergstrom@nctcog.org
mailto:mmize@nctcog.org
mailto:kto@nctcog.org
mailto:wvandiver@nctcog.org
https://www.nctcog.org/trans/about/committees/air-north-texas-coalition
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