
WASTEWATER AND TREATMENT
EDUCATION ROUNDTABLE
(WATER)

WEDNESDAY, APRIL 11, 2018

A program of the North Central Texas Council of Governments



Agenda

1. Welcome and Introductions

2. Regional Training Discussion

3. Social Media Campaign Update

4. General Updates

5. Member Highlight Presentation

6. Roundtable

7. Next Meeting Date

8. Adjournment



1. Welcome and Introductions



2. Regional Training – Grease Trap Training

• Seeking volunteers for a subcommittee to help 
coordinate the training and find an instructor

• NCTCOG is seeking input regarding:

• Date Range,

• Instructor,

• Structure, 

• Cost of registration,

• Location, and

• Expected class size for the training



3. Social Media Campaign Update

Month Budget

April 2018 $ 0

May 2018 TBD

June 2018 TBD

July 2018 TBD
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3. Social Media Campaign Update

- 30-second explainer video.

- Quarter III outreach will be a 
transition between Med Take Back 
and Wipes Block Everything… Any 
suggestions for ad content, or points 
we should be focusing on?



New Website Design

http://defendyourdrainsnorthtexas.com/index-new.html

http://defendyourdrainsnorthtexas.com/index-new.html


4. General Updates
 Outreach: Purchase a Defend 

Your Drains Pull-Up Banner?

 Next TMDL Wastewater 
Subcommittee Meeting Date:

Thursday, May 3, 2017 @ 
9:30 AM

Tejas Conference Room, 
NCTCOG Offices

x



5. Presentation

Joe Gildersleeve, 
City of Arlington



UT ARLINGTON/

ARLINGTON WATER 

2017 

COLLABORATION



BACKGROUND

 Fall 2017 – Instructors from UT 
Arlington’s Advertising Campaigns class 
approached Arlington Water Utilities 
about acting as their capstone project 
“client.”

 After initial meeting with professor - fats, 
oil and grease, and non-flushables 
chosen as a focus.  

 FOG and non-flushable messaging 
coincided with departmental focus on 
reducing SSOs.



1ST MEETING – SEPT. 13, 2017

 Arlington Water and Trinity River 

Authority staff presented challenges 

and past actions to students



UTA GOALS

 To contribute to the reduction of non-
disposable items – particularly grease, 
cooking oil and all wipes – to reduce 
the cost of cleaning up Arlington’s 
1,200-mile sanitary sewer system. 

 Develop an integrated marketing 
communication campaign that will 
communicate to Arlington residents 
and businesses that they should be 
aware, be emotionally involved with 
the issue, and ultimately take action 
(“think,” “feel,” “do”).



2ND MEETING – STUDENT 

PRESENTATIONS (DEC. 11) 

 Presented in City Council Briefing 

Room at City Hall to “clients”





PRESENTATION COMPONENTS

1
8

• EXECUTIVE SUMMARY

• CAMPAIGN  CHALLENGE 

• SITUATION ANALYSIS

• RESEARCH SUMMARY

• Audience segments: 
homeowners, apartment 
residents, youth, and 
bilingual (Spanish and 
Vietnamese)

• SWOT ANALYSIS
• CREATIVE PLAN
• CREATIVE  EXECUTIONS
• MEDIA OVERVIEW
• MEDIA  PLAN















PREVIOUS OUTREACH MATERIALS



NEW DESIGN

 Stemmed from UTA 
class ideas

 More pictures

 Less words

 Insert size

 Website addresses 
for more information

 English-only version 
used in March 2018 
billing inserts 



QUESTIONS?



Roundtable & Next Meeting Date
7. Roundtable:  What’s happening in your community?

8. Next meeting date:  Wednesday, July 25, 2018 at 10 a.m. 

Metroplex Conference Room

9. Adjournment

Contact

Cassidy Campbell

Senior Environment and Development Planner

ccampbell@nctcog.org

(817) 608 - 2368


